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FROM THE OUTSET, WE VOWED TO
MAKE A DIFFERENCE TO THE ENVIRONMENT
THAT SUPPORTS THE LIFESTYLE WE LOVE.

OUR LONG-TERM GOAL IS
TO BECOME THE MOST ENVIRONMENTALLY FRIENDLY
SWIMWEAR BRAND IN THE WORLD,
SO TO START THIS JOURNEY WE WILL BE DONATING
10% OF OUR 2018/2019 PROFITS
TO THE OCEAN CLEAN UP PROJECT,

WHICH WE INTEND TO INCREASE TO 50%
IN THE FUTURE



THE SECOND STEP WE ARE TAKING
IS TO ENSURE THAT BY §S/19,
ALL OF OUR PRODUCTS WILL BE MADE
FROM RECYCLED PLASTIC BOTTLES,

OUR ENTIRE SUPPLY CHAIN WILL BE FREE
FROM HARMFUL SINGLE-USE PLASTICS

AS WE GROW WE PROMISE
TO PURSUE THE MOST EFFICIENT,
LOW CARBON SUPPLY OPTIONS AVAILABLE.




INSPIRED BY OUR MEDITERRANEAN RU(]:'[:

IN 2015 WE STARTED APRES WITH AN A?M
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OF OUR ICONIC REGION




OUR FORMULA IS SIMPLE.
WE SET OUT TO DELIVER A PRODUCT
THAT OFFERS PREMIUM QUALITY, STYLE
SIMPLICITY AND COMFORT.

APRES SWIMWEAR COMBINES AUDACIOUS
BOLD COLOURS WITH CREATIVE ORIGINAL DESIGNS
THAT KEEP OUR CUSTOMERS IN TREND
AT THE MARKETS MOST COMPETITIVE PRICE.

ALLOWING THEM TO SPEND MORE
ON THE HOLIDAY MOMENTS THAT MATTER



APRES SWIMWEAR EMBODIES THE LONG DAY
SLOW SUNSET LIFESTYLE,

SO WHETHER YOU'RE GOING FROM
THE COURT T0 COFFEE,
FROM BAT AND BALL TO THE BAR
OR FROM THE SHORE TO THE SURF OR SAIL,

WE'VE GOT YOU COVERED.




OUR JOURNEY STARTED IN THE MED
BUT OUR VISION IS GLOBAL
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PRESENCE

SHOWROOM
ONLINE STORE
WHOLESALE
PARTNERING
COLLABS

GENERAL

STOCKISTS

PORTUGAL

BERMUDA

SINGAPORE

- SON OF BOB, SHOREDITCH

- WWW.THEAPRESLIFE.COM

- GILES@THEAPRESLIFE.COM
- SISOLA@THEAPRESLIFE.COM
- FCRUZ@THEAPRESLIFE.COM

- INFO@THEAPRESLIFE.COM

- QUINTO DO LAGO, BYRORY BOUTIQUES

- PRINCESS HAMILTON HOTEL, LUXURY GIFTS BERMUDA
- ROSEWO0OD HOTEL, LUXURY GIFTS BERMUDA

- HANWAY COMPANY EVENS, WWW.HANWAY.CO



